
ENSURING ACCESS FOR ALL

 MISSION 
We nurture a healthy spirit, mind, and body so all can thrive 
while honoring our faith-based heritage.

VISION 
To be the catalyst to transform lives and communities.

GIVE.

SHARE.
VOLUNTEER. 

SCAN 
QR CODE

YOUR SUPPORT MATTERS

CONNECTION
IN COMMUNITY

COMMUNITY NEED OPENING OUR  
DOORS TO:

$123,000 to provide  
equitable access to  

YMCA memberships, programs,  
and services.

SUPPORTING
MENTAL HEALTH

NURTURING
YOUTH DEVELOPMENT

We are committed to  

bettering the lives of local 
veterans. Thanks to our Annual Campaign 

donors and partners like the San Diego VA 
hospital, our Y can provide life-changing 

wellness programs and support to our valued 
veterans focusing on the spirit, mind, and body.

Over 3,200
individuals providedchildren engaged

HEALTH EQUITY

MENTAL HEALTH

YOUTH 
DEVELOPMENT

As a leading nonprofit, our Y is making a 
positive and lasting difference in the lives of 

Oceanside’s youth, seniors and families. 

8,878
community 

members annually 

OUR IMPACT

of our membership base are 65 years-
old and above, with 310 of these active 
adults receiving financial assistance or 

memberships paid by insurance.

636 Seniors  
or 46% 

CREATING
HEALTH EQUITY

My daughter has been attending camp at the YMCA 
with the support of an inclusion aide for several 
years now and enjoys every minute of it! She comes 
home happy, tired, and excited for the next day! 
The entire staff at our local Y is always welcoming, 
friendly and supportive. As a special needs parent, 
knowing that she is safe and has the support she 
needs at camp is a weight off my shoulders. The 
YMCA’s program has been a life saver for our family, 
and I cannot say enough good things about it!  I 
recommend it to every family I encounter!
- Michelle

with fulfilling enrichment activities  
through childcare, camp and youth sports.

ymcasd.org/mottinogive
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JOE & MARY MOTTINO FAMILY YMCA
THE ANNUAL CAMPAIGN MOVES OUR MISSION 
FORWARD TO ENSURE ACCESS FOR ALL.

2024 ANNUAL CAMPAIGN


